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BANKS make a difference in their communities 

by providing financial resources and expertise, every day.

WBA does the same for you, your bank, and all 

Wisconsin bankers, every day.

YOU make a difference to your customers by providing 

value and service, every day.

Our mission statement says it all:

 “We promote a healthy environment for banks in 
Wisconsin through actively advocating, 

educating, and supporting 
our members.”

 The past year has been filled with successes, big and small, 
we have achieved on behalf of our members.

The companies of WBA, Inc.        Working together for you.

MIDWEST BANKERS
Insurance Services



Three WBA members asked to participate in 
the Governor’s Dairy Task Force 2.0. The task 
force was created to study the Wisconsin dairy 
industry with the goal of making recommendations 
on actions needed to maintain a viable and 
profitable Wisconsin dairy industry. With support 
from the WBA Advocacy Team, including one-on-
one education, talking points, and informational 
materials, these members added our legislative 
goal of a TAX EXEMPTION for agricultural 
loans under $10 million in the task force’s list of 
recommendations sent to Governor Tony Evers. 

We’re leveling the playing field with FARM CREDIT/CREDIT UNIONS! 
WBA facilitated the introduction of bi-partisan tax reform legislation in the 
115th Congress that would provide a tax exemption for interest income on 
certain ag and small business loans (H.R. 4424 and S. 2378). Our efforts 
are ongoing in this regard at the state level and with the new Congress.

“BAD FAITH” is now more clearly defined 
under Wisconsin’s Uniform Fiduciary Act. A 
WBA AMICUS BRIEF helped the arguments 
which persuaded the Wisconsin Supreme 
Court to RULE IN FAVOR OF THE BANKING 
INDUSTRY.

When the Federal government shut down from Dec. 22, 2018 through Jan. 25, 
2019 (the longest shutdown in history), WBA AMPLIFIED banks’ efforts to aid 
Federal employees by compiling a list of their efforts and PROMOTING that list to 
over 22,000 PEOPLE on Facebook. We also sent the list to regulators, legislators, 
and media… earning Wisconsin’s banks national attention for supporting their 
communities. This was just one of WBA’s 509 MEDIA INTERACTIONS.

We speak 
up on your 

behalf.
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Last year, Wisconsin Attorney General 
Brad Schimel formed a task force on elder 
abuse. Direct results of WBA’s efforts included 
two member bankers participating on the task 
force, an ELDER FINANCIAL ABUSE 
AWARENESS VIDEO for banks, and PROPOSED 
LEGISLATION giving banks tools to better protect 
their customers from fraud and abuse. This was just 
one of the 113 BILLS WBA ACTIVELY TRACKED 
AND LOBBIED during the last legislative session.

A WBA focus 
group of bank 
HR and credit 
professionals 
identified the 
need for more 
training, 
specifically 
on credit 
analysis. 
Their 
feedback 

WBA’s Scott Birrenkott received a 
member question through the 
WBA Legal Call program about 
how the Wisconsin Marital 
Property Act and Consumer 
Act affects loan transactions. 
His well-researched response 
helped the bank avoid potential 
legal fees, remain compliant, and 
maintain a strong relationship with the customers 
involved. This was just one of the 2,700+ LEGAL 
QUESTIONS WBA’s on-staff attorneys responded 
to this year as part of this complimentary member 
service, SAVING MEMBER BANKS AT LEAST 
$175,000 in potential aggregate legal fees.

WBA educated students about careers in banking on FIVE DIF- 
FERENT COLLEGE CAMPUSES. “Attending the banking panel as a 
student was a great opportunity for me to learn from industry experts 
about what a career in commercial banking entails,” said Zak 
Showalter, First Business Financial Services, Madison. “It inspired 
me to pursue the career with hopes of making a positive impact on 
the community. I enjoyed returning to the event as a panelist and 
sharing some of my experiences with the students. Hopefully I was 
as influential to them as the previous panelists were to me!”

resulted in WBA’s new Credit Analysis Bootcamp which hosted 
54 BANKERS. This was just one of the 14 NEW PROGRAMS 
developed this year to meet the growing and changing needs of 
our members. 

We facilitate 
banker professional 

development.
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We empower the industry through products and services.

MBIS’ Jeff Otteson contacted a member bank asking if they had interest in a no-charge
risk assessment of their P&C Insurance lines, which uncovered inadequate coverage 

limits and higher than usual deductibles. MBIS provided a PREMIUM SAVINGS OF 
OVER 25 PERCENT, as well as valuable best practice guidance. Considering the 
savings and value they received, the bank agreed to let MBIS provide another 

assessment on their Professional Lines and Lending Related lines. With the success 
of the insurance programs MBIS put in place for the bank, they ultimately moved all 

their insurance policies over to MBIS where they continue a solid business partnership.

Nearly 20 BANKS JOINED THE 
WBA ASSOCIATION HEALTH PLAN 
(AHP) and are already experiencing 
many benefits like better rates, better 
coverage, and better service. “Without 
an AHP, our bank was forced to 
fend for itself in the health insurance 
arena – it was a bit like David vs. 
Goliath and our rates sky-rocketed,” 
said John Beirl, president, Northern 
State Bank, Ashland. “Together with 
other community banks, with higher 
numbers, I think we present a more 
attractive option for an insurance 
company – with more bargaining 
power. Our bank health insurance 
rates went down considerably under 
the WBA’s new AHP.” 

WBA’s Nick Loppnow worked with a 
new Associate Member on how they 
could best highlight their services to 
member banks. Through research of 
the company and dialogues with their 
representatives, Nick recommended 
which programs to attend, tips on 
starting conversations with members, 
and what WBA communication 
channels would work best for them as 
they engage with Wisconsin banks. 
He applies this personal service to 
all 150+ ASSOCIATE MEMBERS 
so banks will find the SERVICES, 
PRODUCTS, AND VENDORS best 
suited for each member.

FIPCO launched an electronic signature 
product to help banks stay ahead of 
the game in technology. “The Peoples 
Community Bank has increased its 
efforts to create a frictionless digital 
branch that meets our customers’ needs 
24/7,” explained Quinn Christensen, 
The Peoples Community Bank, 
Mazomanie. “FIPCO’s eSignature 
product helped us reach the next 
level in digital banking. Our customers 
now can open an account completely 
without stepping foot into the branch 
and complete the requirements on their 
own time. As our in-branch transactions 
decline, demand for providing a 
convenient full-service bank online 
has increased, and eSignature helped 
place us where we need to be to offer 
seamless customer service.”
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